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All the talk surrounding
the ethical and
sustainability credentials
of the London Olym

pics
m

ust now
 becom

e action
according to Leo M

artin
of GoodCorporation.

Rhetoric versus
reality –
m

anaging the
Olym

pic ideal

There is no bigger brand than the
Olym

pic Gam
es – the five interlocking

rings form
 one of the w

orld’s m
ost w

ell-
know

n logos, recognised by around 90
per cent of the global population. They
sym

bolise the high ideals of the
Olym

pic m
ovem

ent: sportsm
anship,

equality, peaceful international
relations and fair com

petition. 
H

ow
ever, Olym

pics Gam
es of the last

few
 years seem

 to have lost sight of these
high ideals. The cost explosion of staging
an Olym

pics has taken the event a long
w

ay from
 the original idea of building

international relationships through the
celebration of am

ateur sport. A
 recent

Panoram
a

program
m

e revealed an
International Olym

pic Com
m

ittee m
em

ber
telling the BBC that m

em
ber votes could

be secured in exchange for financial
favours.

But potential corruption is not the only
thing that is dam

aging the Olym
pic ideal

– the price of w
inning is driving athletes

to enhance their perform
ance through

drugs and the actual cost of staging an
Olym

pics appears to be out of control. The
original budget of £2.4bn for the 2012
Olym

pics is already at £9bn. The resulting
pressures on tim

e and finances can lead to
contractors paying scant attention to
sound business practice. The FIFA

 W
orld

Cup w
as m

arred by the revelation that
exploited children in Pakistan had stitched
the footballs. 

The London Olym
pics m

ust take real
steps to ensure that the rhetoric m

atches
the reality and that the staging of the
event m

atches the ideals of the m
ovem

ent.
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A
re there really robust system

s in place to
check how

 the m
oney is being spent? Not just

w
ho is being paid for w

hat, but how
 do the

com
panies that supply the Olym

pic Gam
es

really behave? A
re contractors and sub-

contractors treating their em
ployees fairly? Do

w
orkers have the appropriate training? A

re
they paying the right am

ount of tax? 
A

fter all, it is taxpayers that are footing
the bill. Do w

orking and living conditions for
contractors com

ply w
ith health and safety

requirem
ents? In Greece the official death toll

of construction w
orkers em

ployed to build the
site w

as 14, how
ever, the general secretary of

the Greek Construction W
orkers U

nion, George
Theodorou, told the BBC that he believed the
real figure to be m

uch higher.
A

re the right steps being taken to protect
the environm

ent? David H
iggins, chairm

an of
the Olym

pic Delivery A
uthority, has said that

he w
ants the 2012 Olym

pics to be the
“greenest gam

es”. W
hat real steps are being

put in place to ensure that this is so?
GoodCorporation review

ed the tendering
process for the London 2012 Olym

pics and
found that there are gaps in m

any of these
areas. H

ost nations for the Olym
pics have a

responsibility to ensure that all aspects of
Olym

pic preparation m
eet the high standards

of the Olym
pic ideal. 

Britain should be setting the benchm
ark

w
ith the 2012 Olym

pic Gam
es by driving

standards higher and ensuring that auditing
system

s are properly established. Not just for
contactors but for the suppliers of
m

erchandise, sponsorship and all services to
the Olym

pic Village.
A

t GoodCorporation, w
e w

ork w
ith

businesses around the w
orld to assess their

business practices against the
GoodCorporation Standard developed in
conjunction w

ith the Institute of Business
Ethics. W

e w
ould like to see those standards

applied to the London Olym
pics.  

ccb

	


��
�
��

!
��
����

��
���
�/
�
��
�
	
-

�!
	
��
��
�

��
"
�	
��
�
��	
�
�
�

�
�
�
�
�
�"
�
�
�
	
�
��

��
�
��!
	

�
�
�
�
�
����

���
�
�
�
�
�
���

/
�
��
�
	
��
�
�
��!
	
���
��
	
���
!
�
��

�
���
�
�
�
�
�
�&
��

���
�
��
�
��
�	

�
���0	

�


!
��
�'
�
�#
��
"
�"
��
�
�
�


