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‘Europe’s data privacy revolution is 
far from over’ 
GDPR is just the start, says Diana Marin David of Good Corporation. 

More regulation and hard work by companies will be needed to ensure 

EU consumers gain control over their data

It has been four months since the General Data Protection Regulation

came into force on 25 May this year. In the run-up to GDPR Day, consumer

awareness of data protection legislation seemed to be at an all-time high.

Flooded with updates, notiÄcations and requests from corporations, for many

consumers it was the Ärst time they were able to get a clear picture of how far

their personal data had spread. Simultaneously, high-proÄle data scandals,

like the ongoing Cambridge Analytica case, helped more people to realize the

extent to which their personal data has become a valuable currency.

While it is good that individuals have become more aware of their rights

to data privacy, there is a risk that they will soon become fatigued by the

approach some organizations have taken to ensure that they are compliant

with the GDPR.

Indeed, some approaches may breach the spirit of the legislation, such as

when users face requests to agree to the transfer of their data to third-party

partners and other proÄling activities. One user, for example, followed links for

further details to Änd a list of over 250 third parties that could receive this data.

In this example, both the number of third-party partners and the extra steps

required to access information on them meant that the user was not neces-
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